Your Guide to Buying
Branded Clothing.
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Benefits of Branded Clothing
Decorating Methods

LOOK FOR
THE BADGE
Anybody buying promotional marketing material
needs a trusted supplier. Someone who can
work with you, understand your market and your
key objectives. Somebody who can tale a brief,
advise, guide, source, supply and meet
all your deadlines in an efficient and
professional way. Somebody who
is as committed to delivering to
your customers as you are.
And that is BPMA Member.
Only BPMA members can display the
Badge and it’s a Stamp of Trust that BPMA
members deliver.

Look for the Badge.

To find a BPMA member distributor near you, visit
bpma.co.uk/promotional-merchandise-distributors
or contact the team on 0203 875 7942 or email
enquiries@bpma.co.uk

Contents

Page No.
Benefits of Using Branded Clothing

4

Clothing Research Findings

6

Case Study

8

Decorating Methods

10

Application Guide

12

Ethical Trade

14

How To Source A Supplier

16

A-Z Glossary of Terms

18

Quick Tip
Businesses use branded clothing for
Sales Staff at Exhibitions, Charity
Events, Conferences, Staff Uniforms
& Staff Fun Days.

Benefits of Using Branded
Clothing
Branded clothing is a powerful tool for all businesses. Harness the power by
selecting clothing in your company colours and embellish with your logo for a
never ending advertising opportunity, as well as many more associated benefits.
Unique Style - Creating a style that is unique to your brand is possible thanks to the
wide choice of garments, fabrics and colours that are available. Interest in your business
will soon spread, once your eye-catching clothing is seen out and about.
Something for everyone - There’s a great choice of clothing to suit EVERYONE
in your business. The ‘one size fits all’ approach to corporate clothing is thankfully a
thing of the past. Nowadays, there is a huge choice of styles available in co-ordinating
colours and fabrics for both men and women.
Easier for employees - Employees will appreciate the ease of wearing branded
clothing as they’ll no longer have to spend their mornings deciding on an outfit to
wear to work. Additionally, employer-supplied clothing offers a cost saving to employees who would otherwise have to purchase their own working wardrobe.
Brand awareness - Increased brand exposure is easily achieved when staff wear
branded clothing. The daily commute transforms staff into walking advertisements for
a business. Your logo will also become more memorable as people start to associate
features of the uniform such as colour or style with your brand.
Professional image - A consistent look across the workforce is smart and
distinctive. You only get one chance to make a first impression and a smart, corporate
appearance goes a long way in making this a positive experience.
Customer relationships - Customers appreciate uniformed workers as they are
instantly recognisable. Furthermore, they have enhanced levels of trust with staff
wearing branded clothing as it gives the wearer a more authoritative status.
Productivity - Wearing the company logo increases the level of pride that staff feel
towards the business, as well as helping them to get into a working mindset.
Teamwork - A sense of unity is generated amongst colleagues when wearing
matching clothing. By having something in common, employees will form deeper
connections and better working relationships.
Corporate Culture - The garments you decide on will bring your corporate
culture and values to life. Premium shirts might suggest a professional environment
whilst T-Shirts are perhaps better suited to organisations with a more informal
approach to business. Choose wisely to ensure you are giving out the right message.
Safety - Ensuring that staff are appropriately dressed for their job role is made easier
when the clothing is provided to them. Whether it’s flame resistant, hi-visibility or
waterproof features that you require, the branded clothing industry is varied enough to
supply all of your needs.
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Clothing Research Findings
Research conducted by the British Promotional Merchandise Association at
Marketing Week Live 2016 offers us an interesting insight into the buying
decisions of marketers and brand owners.
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Case Study
Take a look below at the examples of how corporate clothing has been used by
brands. Could any of the ideas below work well for your business?
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Decorating Methods
Embroidery - High density decorative stitching on fabric that evolved
from handwork to today’s high-speed, computerised multi-head machines.
Artwork is converted into a digital DTS file through a manual process that
converts artwork into a pattern of stitches. With state of the art embroidery
equipment, thread and digitising software.
Advantages: A wide range of effects in both texture and thread colour. Offers both high
durability and high perceived value as a way to enhance your brand and company image.

Screen Printing - A printing technique that uses a woven mesh to
support an ink-blocking stencil. High-resolution artwork file is converted to
form individual files for each colour, or separation. Each separation image is
burned onto a film. These are loaded onto the press. Ink is then applied and
pumped into the mesh openings by a fill blade. It’s the ideal decoration for a
variety of fabrics, large format applications, at a low cost.
Advantages: Suitable for large format applications at a low cost with a large impact.

Appliqué - Using computer assisted sewing machines, appliqué combines
direct embroidery and a variety of optional materials such as: wool felt, acrylic
felt, polyester twill, cotton twill and much more to create countless decoration
choices. Traditionally one of the more expensive methods of decoration,
appliqué designs are used in a variety of promotional, retail, corporate and
athletic inspired garments creating an ultra-premium look and feel.
Advantages: Ideal for creating a premium, textured effect with multiple fabrics.

Embossing | Debossing - A dye is created from your logo design and
creates a depressed or impressed image into the garment fabric using high heat
and pressure settings allowing for a 3D look and feel. This combination allows
the fabric to take to the shape of the dye for a permanent, premium
tone-on-tone look. There are no additives to the garment whatsoever, making
this one of the truest environmentally-friendly forms of decoration.
Advantages: Achieve great detail and intricacy by creating a subtle tone-on-tone effect with
a large versatility of design placement. The dye can be used for a variety of projects and fabrics.

Heat Transfer - The process of transferring images to a large variety of
products without inks or screens is possible with heat transfer application
technology. Heat transfer printing works by having a 4-color process printer
print your logo on a vinyl media. The transfers are then laminated and applied to
fabrics using a temperature controlled heat press using time, temperature and
pressure settings based on specific transfer media formulas.
Advantages: Clean and can be applied quickly with high detail. Ideal for waterproof fabrics,
athletic and performance apparel. Environmentally friendly inks provide long lasting durability.

Laser Etching - This next generation tone-on-tone decoration technique
uses a high energy beam of light to burn the top layer of the fabric to produce
an etched contrast. As only the upper most portion of the fabric is etched, the
structural integrity of the fabric is not compromised. This technique is ideal for
etching extremely precise and intricate details into synthetic fabrics such as
fleece and polyester.
Advantages: Ideal for tone-on-tone design with extremely precise and intricate details,
which can be applied over seams, zippers, plackets, and more. Environmentally friendly and
long lasting durability to washing.
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Application Guide
KNIT
FABRICS

Embroidery/
Appliqué

Screen
Printing

Heat
Transfer

Laser
Etching

Debossing/
Embossing

Embroidery/
Appliqué

Screen
Printing

Heat
Transfer

Laser
Etching

Debossing/
Embossing

Polyester/Spandex
100% Polyester
100% Cotton
Cotton/Polyester
Polyester Fleece

WOVEN
FABRICS
Polyester
Cotton-Blend
Outerwear
Teflon Coated
Outerwear
DWR Coated
Outerwear
Wax Coated
Outerwear
Cotton-Blend
Shirts
Polyester-Blend
Shirts
Waterproof Bags
Nylon/Polyester
Bags
Leather Jackets

We’ve created some short videos to show you the most
common branding techniques. Take a look.

AG
Guide to
Bra
Branding
Techn
Techniques
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www.bpmaclothing.co.uk/branding

Ethical Trade
Ethical and sustainable clothing means different things to different people. At its
heart, it’s about ensuring that people in your supply chain are treated fairly and
the environmental impact is minimised. These can be hard things to measure but
certification, though sometimes criticised for not offering a full picture or being
hard to fathom, does offer a start.
Social Compliance - Factories can be audited by independent third parties to
ensure working conditions are safe, that working hours are regulated and that wages
paid are enough to cover the basic cost of living. It’s important to recognise that there
are variances in the quality of certification; with SA8000, FairWear, FairTrade and the ETI
generally considered to be the strongest. However, certifications are never enough –it’s
also important to ensure your supply chain is transparent and that the companies you
buy from are truly committed to sustainability.
Environmental Considerations - Some certificates e.g. Oeko Tex 100, GOTS and
ISO ensure clothing is safe to wear and consider the environmental effects of
manufacture. Much greater impact is made, however, when looking at the fibres used;
Organic cotton has been proven to use 71% less water and 62% less energy than
conventional cotton, it avoids the harmful and toxic chemicals that would otherwise
enter our environment and it gives farmers freedom from the tyranny of genetically
modified seeds and ever increasing amounts of toxic chemicals to keep them growing.
Indeed, by actually fixing carbon into the soil, organic farming can help reverse global
warming and so have a positive impact on the environment.
Viscose (or rayon) creates environmental degradation in its manufacture. Opting for an
eco- alternative, e.g. Lenzing’s TENCEL®, that offers same (if not better) fabric attributes
but is made in an environmentally-conscious manner has huge impact.
Other sustainable fibre alternatives include recycled cotton, recycled polyester, organic
flax and hemp.
Brands like Mantis World, are committed to increasing the use of sustainable fibres year
on year. Transparency through the supply chain helps us to ensure that no Uzbek cotton
is used, there’s no sub-contracting to unsavoury factories, all waste water is properly
treated before being safely discharged into the environment and our workforce has safe
and fair working conditions. We do require our partner manufacturers to hold relevant,
reputable and recognised certifications but we firmly believe it’s our long term personal
relationships with factories that makes all the difference.
Ask your suppliers about their commitments to sustainability – for your customers will
be asking you that same question.
Resources:
Made-by.org has a useful environmental benchmark for fibres.
Two excellent non-profit organisations with a wealth of information Textileexchange.org and ethicalfashionforum.com
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How to Source a Supplier
Whether you’re placing your first promotional clothing order, looking for a new branded product, or
shopping around to see what your options are, there are a whole host of promotional suppliers in the
UK.
We’ve put together a simple checklist of 10 things to look for when selecting a new supplier.
1. Do they have testimonials?
A great place to start your search for a new supplier is good old-fashioned recommendation. If others are getting a great
service from a supplier, chances are they pride themselves on customer satisfaction, which is a pretty big tick in the first box
on your checklist. Failing personal recommendation, check the suppliers website for testimonials, or ask them to send you
some directly or put you in touch with existing customers so you can hear it from the horses mouth.

2. Are they genuine, reputable and financially stable?
It’s definitely worth taking time to do a quick background check on any supplier you are considering working with. These
days, with the world at your fingertips, it doesn’t take long to do a quick internet search for any reviews that the supplier may
not be keen to share on their own website. For a small fee or annual subscription you can also use a company like Experian
to run a credit check, so you can be safe in the knowledge the supplier you use isn’t likely to go out of business or be find
themselves unable to fulfil your order.

3. Where are they based?
With so many overseas options, you may think that you’ll get a better price by placing your order with an overseas supplie r.
Just be aware that they are not always subject to the same checks and standards as UK suppliers (see 7 & 8 below). Lead
times will also, inevitably, be longer – and hold ups with customs or lost shipments are not unusual. A UK supplier is likely to
have items in stock, there won’t be any language barriers or time zones to negotiate and their proximity means you can visit
their premises for extra assurance.

4. Do they offer creative services?
It won’t come as a surprise to you that your promotional clothing supplier can source products and offer a range of
decoration services and finishing options with a healthy dose of expertise and advice. But are you aware that some suppliers
can also offer creative support, all included as part of the service when you place an order? Taking advantage of this will not
only ensure your order is delivered to the best standard possible with maximum impact, but it could offer a whole new
service level that will make your life easier and also improve and enhance the service you offer your customers.

5. What are their lead times?
If you’re in a hurry, a supplier’s lead times could make or break your decision to use them. A UK based supplier with the
products you want in stock is always going to be the best option for a rush order. If you’re looking for custom products, made
to order, it’s worth considering that some UK suppliers offer bespoke product lines. Although these products are made from
scratch, the supply chain is tried and tested and so lead times may be shorter than you think.

6. Do they offer a bespoke service?
If your order requires something unique – for instance a pantone matched colour or an item of clothing with branded
buttons – you may need to look for a more specialist service. There are UK suppliers that offer both an off-the-shelf and
bespoke service, and they will be able to advice on the right route for your order, so it may be worth taking time to find one
that ticks both boxes.

7. Do they adhere to industry service standards and audits?
In today's world, it's becoming increasingly important to work within an "ethical" supply chain. Knowing your suppliers are
maintaining employee standards and best practice brings with it many benefits. For a start, you will be part of a sustainable
supply chain; one that won't suddenly implode because of a "weak link". It will also help you maintain your company's brand
integrity and reputation.

8. Do they have any industry awards?
Suppliers are understandably proud of the accreditations, awards and validations they have worked so hard to earn, and will
be keen to display them on their websites and marketing material. Awards from respected industry bodies such as the BPMA,
are all good signs that the supplier is reputable and good at what they do, albeit that they may well need to be members of
the relevant industry bodies in order to be nominated.

9. What are your first impressions?
Once you have your short list, it’s wise to put in a call. How a supplier deals with your enquiry is a good indication of how
they treat their customers, and any advice or help they offer is a sign that they have the expertise to do a great job.

10. Can you work with them?
Last, but by no means least, ask yourself – can you work with them? A supplier may be very efficient and get the job done,
but if dealing with the team on a regular basis feels like a chore – they’re probably not the right supplier for you. A good
working relationship with a regular supplier shouldn’t be underestimated. Not only will you benefit from their expertise and
best pricing, but they may well be able to squeeze in urgent orders and keep you up to date with new products and
decorating techniques that might just win you more business!
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A-Z Glossary of Terms
Clear as mud?
Below is a range of terms used within the promotional clothing industry to help you find your way
through all the technical jargon!
A - Anti-Pill Finish

N - Nap

A treatment applied to garments primarily to resist the
formation of little balls on the fabric’s surface due to
abrasion during wear.

A fuzzy, fur-like feel created when fibre ends extend from
the basic fabric structure to the fabric surface. The fabric
can be napped on one or both sides.

B - Bonding

O - Overdyed

The technique of permanently joining together two fabrics
or layers of fabrics together by a bonding agent into one
unit.

A process in which yarn-dyed fabrics or piece-dyed
garments are put through an additional dye colour to
create unique colours.

C - Colour-fast

P - Poplin

A dyed fabric’s ability to resist fading due to washing,
exposure to sunlight and other environmental conditions.

A tightly woven, durable, medium-weight cotton or cotton
blend made by using a rib variation of the plain weave
which creates a slight ridge effect.

D - Double-Needle Stitching

Q - Quilting

A finish commonly used on a sleeve or bottom hem that
uses two needles to create parallel rows of visible stitching,
giving the garment a cleaner, more finished look, as well as
adding durability.

A fabric construction in which a layer of down or fibrefill is
placed between two layers of fabric, and then held in place
by stitching or sealing in a consistent, all-over pattern.

E - End-on-End

R - Rapid Dry™ Technology

A weave pattern in which the warp yarn (the yard running
lengthwise) alternates between colours.

Designed with a unique weave to wick away moisture from
the body.

F - Full Cut

S - Soft Shell

Refers to a garment’s fit as being generous and roomy.

A fabrication that combines the benefits of hard shell
fabrics with a breathable, flexible and comfortable fabric.

G - Garment Dyed
A dyeing process that occurs after the garment is
assembled.

H - Herringbone
A chevron or zig-zag pattern knit into fabric. Commonly
used in golf shirts and twill shirts.

I - Interlock Knit
A two-ply fabric knit simultaneously to form one thicker
and heavier ply. It has more natural stretch than a jersey
knit, a soft hand, and the same appearance and feel on both
sides. Commonly used in knit shirts and turtlenecks.

T - Terry Velour
A pile weave cotton fabric with an uncut pile on one side
and a cut pile on the reverse side. It has a soft, plush feel
and is water absorbent. Commonly used for towels, robes
and apparel.

U - Unstructured
A headwear term referring to a low profile cap with a
naturally low sloping crown. No buckram has been added
to the crown for structure.

V - Vents

The consistent interloping of yarns in the jersey stitch to
produce a fabric with a smooth, flat face and a more
textured, but uniform back.

An opening in a garment which assists breathability and can
aid in ease of decoration, allowing the garment to be
hooped and embroidered with no visibility on the inside
lining of the garment. Some vents are tacked down and are
for fashion purposes only.

L - Locker Loop

W - Wickability

J - Jersey Knit

A looped piece of fabric in the neck of a garment for the
convenience of hanging the garment on a hook. Can also
be located at the centre of the back yoke on the inside or
outside of a garment.

M - Microfibre
Tightly woven fabric from a very fine polyester thread,
usually with a suede finish for a soft feel. Inherently water
repellent and wind resistant due to its construction.

The ability of a fibre or a fabric to disperse moisture and
allow it to pass through to the surface, so that evaporation
can take place.

Y - Yarn-Dyed
A term used when yarn is dyed prior to the weaving or
knitting of the garment.

For a full list of terms please visit - bpmaclothing.co.uk/glossary
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SG-CLOTHING.COM

FOR MORE BENEFITS VISIT
www.bpmaclothing.co.uk

